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Disclaimer
This presentation may contain certain projection and forward looking statements that involve risks, uncertainties and 
assumptions. If the risks or uncertainties ever materialize or the assumptions prove incorrect, the results of Digital China 
Holdings may differ materially from those expressed or implied by such forward looking statements and assumptions. All 
statements other than statements of historical fact are statements that could be deemed forward looking statement, 
including but not limited to any projections of revenue, margins, expenses, charges, earnings or other financial items; any 
statements of the plans, strategies and objectives of management for future operations, including execution of any  
restructuring plans; any statements concerning the expected development, performance or market share relating to 
products or services; any statements of expectation or belief; and any statements of assumptions underlying any of the 
foregoing. Risks, uncertainties and assumptions include macroeconomic and geopolitical trends and events; execution and 
performance of contracts by suppliers, customers and partners; employee management issues; the challenge of managing 
asset levels, including inventory; the difficulty of aligning expense levels with revenue changes; expectations and 
assumptions relating to the execution and timing of workforce restructuring programs. In addition, statistical and other 
information relating to the PRC and the technology industry contained in this presentation have been compiled from 
various publicly available official or unofficial sources generally believed to be reliable. However, the quality of such source 
materials cannot be guaranteed. Moreover, statistics derived from multiple sources may not be prepared on a comparable 
basis.
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Business Strategy
01

Development Milestones | Core Strategy | Innovation Model | Business Layout
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Leading Distributor of IT Products
in China

2000-2009 Largest Systems Integrator
in China

2010-2017 Pioneer in China's 
Big Data Industry

2018-Now

DCITS spun off to the A-share market in 2013（000555.SZ）

DCG spun off to the A-share market in 2016（000034.SZ）

Spun off from Legend in 2000

Listed on HKEX since 2001（00861.HK）

Digital Economy Era

Focusing on Big Data Strategy 

History and Milestones: From IT to DT
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5

Big Data Software 1.0
（2018-2020） 

• Value Proposition: Custom software 
solutions and services for smart cities, 
supply chains and fintech sectors

• Revenue Stream: Software 
implementation and services

• Core Capabilities: Development, 
delivery,  industry expertise and domain 
knowledge

• Company Initiatives: Internally 
reorganize teams to enhance 
collaboration; externally integrate 
resources to optimize ecosystem

• Value Proposition: Facilitate effective 
transition from customized to 
standardized products, accelerating 
commercial implementation

• Revenue Stream: Software products, 
solutions and services

• Core Capabilities：Product 
enhancement, delivery,  industry 
expertise and domain knowledge

• Company Initiatives: Foster continuous 
innovation and enhance core 
competencies by attracting top talent

• Value Proposition: Innovate new data 
analytics products that enhance 
decision-making across governments 
and enterprises

• Revenue Stream: Software products 
(platformization/modularity), A.I.+ 
models/applications and services

• Core capabilities：A.I.+ data analytics, 
codeless platform delivery, industry 
expertise and domain knowledge

• Company Initiatives: Accelerate A.I.+ 
product deployment for standardized 
applications across diverse industries and 
customers

Initial Development Expansion of use cases Platform Development

Core Strategy：Data+A.I.

Big Data Software 2.0
（2021-2023） 

Big Data Software 3.0
（2024-...） 

5/23



Business Scope: Data+A.I. Full-stack Products and Services 
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City CTO：Empowering Digital Transformation
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Enterprise CSO: End-to End Service Capabilities
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Financial Highlights
02

Performance Summary | Key Highlights | Use Cases
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YoY 55%

10.81mn  

YoY -73%

40.96mn  

YoY 380%

7.01bn
YoY 5%

1.28bn  

YoY 17%

2.94bn
YoY 20%

Revenue Net profit attributable to equity 
holders of the parent company

Big data revenue

Revenue
(excluding DCITS) 

Net profit attributable to equity 
holders of the parent company

(excluding DCITS)
Overseas revenue

0.47bn 

1H2024 Key Financial Metrics
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8,528

40,961
31,827

-30,153

1H2023 1H2024

Excluding DCITS DCITS

2,446,449
2,935,956

4,230,866
4,078,387

1H2023 1H2024

Excluding DCITS DCITS

Revenue Net Profit Attributable to Equity Holders of the 
Parent Company

40,355 10,808

Unit：RMB’000

+5%

6,677,315
7,014,343

+20%

+380%

-73%

Significant Growth in Core Business Performance
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645,827
976,883 1,091,815 1,277,132

1,291,242

1,461,653

2,080,083

2021 2022 2023 2024

1H 2H

1,937,068

2,438,536

3,171,898

Revenue from 
Big Data Products and Solutions No. of Clients and ARPU

ARPU CAGR +20%
No. of Clients CAGR +8%

Unit：RMB’000

1,600

1,946

2,307

2,790

2021 2022 2023 2024TTM

ARUP RMBk No. of Client

+26%

+30%

+17%

Rapid Expansion of Big Data Business

* Signed  but undelivered contracts of big data products and solutions was RMB 2.42 billion, representing a year-on-year increase of 15%. 
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% of Revenue by Segment % of Gross Profit by Segment

9%

14%

16%

18%

30%

31%

33%

31%

61%

55%

51%

51%

1H2021

1H2022

1H2023

1H2024

Big Data Products and Solutions
Software and Operating Services
Tranditional and Localization Services

18%

29%

35%

33%

36%

32%

26%

27%

46%

39%

39%

40%

1H2021

1H2022

1H2023

1H2024

Big Data Products and Solutions
Software and Operating Services
Tranditional and Localization Services

Ongoing Business Structure Optimization
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84,402

298,542

464,219

1H2022 1H2023 1H2024

Excluding DCITS DCITS

Revenue from Overseas Business Proportion of Overseas Revenue

465,389

300,336

90,932

+55%

+230%

1H2023

1H2024
12.2%

15.8%

1H2022

2.9%

+3.6%

+9.3%

Oversea Revenue (Exclud. DCITS) Domestic Revenue (Exclud. DCITS)

Unit：RMB’000

Proven Execution of Overseas Strategy
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Enhancing the innovative “City CTO + Corporate CSO” model by accelerating enterprise expansion and 
obtaining effective valiation from customers

n City CTO
• Phase I of Hong Kong’s Super Computing Center
• Phase II of the Changchun Computing Center “A.I. 

+ Industry Model” Software and Service project’
• Macau University of Science and Technology’s 

Marine Meteorological Forecasting
• Jilin Province Smart Water project
     ......

n Enterprise CSO
• Geehy Microelectronics data governance project
• Supply Chain Control Tower project for a blue-

chip food manufacturing enterprise
• Supply Chain Data Management and Application 

Solutions for the Manufacturing Industry
     ......

Validated Innovation Model
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Competitive Edge
03

Scenario | Technology | Ecosystem
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Regional HQ x 5,  R&D Center x 5,  Science Park x 4,  Logistic Park x 6 

Diverse Physical Locations for Deployment
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Collaboration with Renowned Domestic and International 
Universities

Forward-looking Concepts

Collaborative Partnerships with Research Institutions and 
Industry Associations

（2022） （2019）（2023） （2023）（2016）

Industry publications; academic literature such as reports and 
white papers

Setting Standards (including national, industry, group and 
enterprise standards)

Core TechnologiesSolutionsBest Practices Industry Standards

Industry-Academia-Research-Applications
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Global Ecosystem Integration Capability
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Outlook & Aspirations
04

Core Technology  | Overseas Deployment
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“Dual-Core” Technology
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Ecological Platform Capabilities



Overseas Business Expansion
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Ian Fu

Yale Shen

Maria Kwok

Sun Yang

Victor Cheung

Management experience at Fortune 500 
companies focused on M&A and business strategy. 
Ex-Intel President of Solutions; Ex-Microsoft 
President of Greater China M&A and Strategy

Senior scientist in the fields of big data, 
blockchain and artificial intelligence. Ex-Cisco 
Chief Cloud Architect; Ex-Microsoft Head of 
Technical Team for Strategic Planning

Expert  in the fields of TMT, Information Technology, 
Smart Cities and Data Analytics. Ex-China 
Communications Services General Manager.

VP

CTO

COO

30+ years of experience in fintech, investment 
and financing and asset management. Ex-China 
Orient AM Assistant General Manager; Ex-
Dongfang Bangxin Chairman

SVP

30+ years of MNC experience in the 
semiconductor, technology and supply 
chain sectors. Ex-Arrow Electronic VP

VP
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Customer Success         Value Creation         Excellence         Mutually Beneficial

00861.HK


